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ASSIGNMENT
Marketing Group

COURSE CODE —3MBAS5

COURSE TITAL —Consumer Behaviour
CREDIT - 2
MAXIMUM MARKS - 30

Last Date of Submission: October: 31 (for July Session
April 30 (for January Session)

Max.Marks:-30
Min.Marks:-12

Discuss The Various Applications Of Consumer Behavior In Marketing.

AU & Iy FaeR & A= STl @ fdaee Sifsg |

What Do You Undir Stard The Time Consumer Behavior? Why All Marketing decision
making Are Evalving All Marketing Activity Around The Consumer?

IR FIeR I MY /=T 97 8° &l 91 fauoe oty fAaidar aomR |
SuTRTRT & ga—fTe S drenl fafafdal @ 1 fAafig wr w87

Explain The Meaning Of Perepstion. What Is The Process Of Perepstion? Discuess
Various Stapes Of Preuption.

JTALNOT BT 372 gATST | STALROM BT AT UfshaT BT 272 SITURT & fafd=
TROT BT IR BIFOTT |

Explain The Concept Of Personality In Concept Of Marketing.
U & Hev H fdIe B STaERM B ARAT DI |
What Are Its Difference Between Attitudes And Attitude.

T 3R fIRIvar & 7eg w7 IfaR 27

What Are The Mcasures Of Social Class?

it I & SU T 87

What Are The Various Types Of Group? Explain Reference Groups?
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TRl & A= JeR 7 2?7 deH THEl B ARAT BIY |
What Do You Mean By Groups? How It Is Berificial To Understand Consumer Behavior.

AIE | MY FIT FASTT §° ST deR &I FAsH H I8 g TeR
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What Do You Mean By Organisational Buying Behavior?
TS @G FIeR | 3MY FaT 9 &7

Distinguish Between Industrial Buying Behavior & Organisational buying Behavior.
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