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Q.1 Discuss The Various Applications Of Consumer Behavior In Marketing. 

 foi.ku ds miHkksDrk O;ogkj ds fofHkUu vuqiz;ksxksa dh foospuk dhft,A  

Q.2 What Do You Undir  Stard The Time Consumer Behavior? Why All Marketing decision 

making Are Evalving All  Marketing Activity Around The Consumer? 

 miHkksDrk O;ogkj ls vki D;k le>rs gSa\ D;ksa lHkh foi.ku fu.kZ; fuekZrk cktkj esa 

miHkksDrkvksa ds bnZ&fxnZ teus okyh xfrfof/k;ksa dks gh fodflr dj jgs gSa\ 

Q.3 Explain The  Meaning Of Perepstion. What Is The Process Of  Perepstion? Discuess 

Various  Stapes Of Preuption. 

 vo/kkj.kk dk vFkZ crkb,A vo/kkj.kk dh D;k izfØ;k gksrh gS\ vo/kkj.kk ds fofHkUu 

pj.kksa dh O;k[;k dhft,A  

Q.4 Explain The  Concept Of Personality In Concept Of  Marketing. 

 foi.ku ds lanHkZ esa O;fDrRo dh vo/kkj.kk dh O;k[;k dhft,A  

Q.5 What Are Its Difference Between Attitudes And Attitude. 

 joS;k vkSj fo”ks’krk ds e/; D;k varj gS\ 

Q.6 What Are The Mcasures Of Social Class? 

 lkekftd oxZ ds mik; D;k gS\  

Q.7 What Are The Various Types Of Group?  Explain Reference Groups? 



 lewgksa ds fofHkUu izdkj D;k gS\ lanHkZ lewgksa dh O;k[;k dhft,A  

Q.8 What Do You Mean By Groups? How It Is Berificial To Understand Consumer Behavior. 

 lewg ls vki D;k le>rs gSa\ miHkksDrk O;ogkj dks le>us esa ;g fdl izdkj 

ykHkdkjh gSA  

Q.9 What Do You Mean By Organisational Buying Behavior? 

 laxBukRed [kjhn O;ogkj ls vki D;k le>rs gSa\ 

Q.10  Distinguish  Between Industrial Buying Behavior & Organisational buying Behavior. 

 vkS|ksfxd [kjhn O;ogkj ,oa laxBukRed [kjhn O;ogkj ds e/; varj Li’V 

dhft,A  

 

 

 

 

 

 

 

 


